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OPERATING RESULTS

In 1999, the Group recovered strongly from the Asian financial
crisis that began in late 1997. Not only was the Group able
to return to a respectable sales and profits growth, it also
managed to put in place expansion plans for longer term
growth prospects.

The Group’s sales turnover in 1999 increased by 18.5% to
HK$3,092.2 million and profit attributable to shareholders
amounted to HK$360.0 million, an increase of 373.2% over
1998. Earnings per share rose to 51.3 HK cents (1998: 10.8
HK cents).

Under a strategy to maintain profitability during the financial
crisis and to capitalize on an economic turnaround, the Group
successfully executed certain measures which the Group
embarked on at the end of 1998:

(1) Brand equity building — despite regimental cost control
disciplines, the Group generously invested in building
and promoting the Giordano name as a “World Brand”.
Total advertising expenditure in 1999 amounted to
HK$65.4 million, compared with HK$38.8 million in
1998, an increase of 68.6%.

(2) Profit margins enhancement — the merchandising team
was able to work co-operatively with its manufacturing
partners to bring input costs down to levels acceptable
to the consumers through a number of initiatives
including work simplification, better communication and
joint product development process.

(3) Cost control — the Group’s fiduciary discipline again
played a vital role in ensuring that Giordano continues
to enjoy one of the lowest level of operating costs in
the industry. Total sel l ing expenses, excluding
occupancy costs, came to 11.8% of the Group’s
turnover in 1999, compared with 12.5% in 1998. This
discipline will continue to be the Group’s competitive
edge in good times or bad.

�� !

��   !"#$%&�  '!!

�� !"#$%&'()*+,-.

�� !"#$%&'()*+,-.

�� !"#$%&'()*+,-+

�� !

�� !"###$%&'()*+,

18.5%�3,092,200,000�� !"#$%
��360,000,000�� !"##$%&
� 373.2%�� !"#$%&' 51.3�
�� !!"#$ 10.8�� !

�� !"#$%&'()*+,-.

�� !"#$%&'()*+,-.

�� !"#$%%&''()*+,

�� !"#$%&'()*

(1) �� !"#  �  �� !"#$
�� !"#$%&'()*+,

�� !"#$%&'"#()*+

�� !"#$%&&&'()*

�� !"#$% 65,400,000�
�� !""#$ 38,800,000��

�� !" 68.6%�

(2) �� !"#  �  �� !"#$
�� !"#$%&'()*+,

�� !"#$%&'()*+,

�� !"#$%&'()*+

�� !"#$%&'(#)*+

�� !"#$%&'

(3) �� !  �  �� !"#$%&
�� !"#$%&'()*+,

�� !"#$%&'( !"%

�� !"#$%&'()*+,

� �  ! " # # # $ % & ' (

11.8%�� !!"#$%12.5%�

�� !"#$%&'()*+,

�� !"#$%&'()


	CONTENTS
	FINANCIAL AND OPERATION HIGHLIGHTS AND SHAREHOLDERS CALENDAR
	CORPORATE INFORMATION
	DIRECTORS AND SENIOR MANAGEMENT PROFILES
	GROUP OPERATIONAL STRUCTURE
	CHAIRMAN’S STATEMENT
	MANAGEMENT'S DISCUSSION AND ANALYSIS
	DIRECTORS’ REPORT
	AUDITORS’ REPORT
	CONSOLIDATED PROFIT AND LOSS ACCOUNT
	BALANCE SHEETS
	CONSOLIDATED CASH FLOW STATEMENT
	STATEMENT OF RECOGNIZED GAINS AND LOSSES
	NOTES TO THE ACCOUNTS
	FIVE-YEAR FINANCIAL SUMMARY
	NOTICE OF ANNUAL GENERAL MEETING
	APPENDIX-EXPLANATORY STATEMENT

